
Even during a pandemic, the credit union found ways 
to continue serving the urgent needs of its community.

Idaho   •   Oregon   •   Washington

As a credit union manager and caring member of her community, Martin decided she needed to do something to help those hungry 
people get a meal — and, perhaps, some hope. She asked her coworkers if they wanted to join her, and they readily agreed.

Polly Simpson, Westmark’s Chief Marketing Officer, approved Lorie’s request and contributed the funds from the credit union’s 
community involvement budget to purchase food for those in need.

In January 2020, a few weeks before the coronavirus pandemic hit the Gem State, Martin and her coworkers bought supplies at the 
grocery store and filled the Rescue Mission kitchen with the sounds of cooking and the scent of homemade tacos, Spanish rice, refried 
beans, and guacamole.

WESTMARK CREDIT UNION EMPLOYEES SERVE HOMEMADE 

MEALS AND A SIDE OF HOPE TO HUNGRY IDAHOANS 

Every day on her way to work, Lorie Martin passes the City of Refuge, a shelter run 
by the Idaho Falls Rescue Mission.

The City of Refuge provides food, clothing, and shelter for men recovering from 
addiction and working to get back on their feet. The Rescue Mission serves meals 
to all who come to the table.

“I see people standing on the streets, waiting for a meal. It just breaks your heart,” 
says Martin, VP Branch Manager at Westmark Credit Union.

We like to do our part. 
Whether that’s planting 
flowers at the zoo, building 
beds for children who 
currently don’t have one, or 
buying food. I set money 
aside every year so we can do 
things like this.”
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-Polly Simpson
Chief Marketing Officer 
Westmark Credit Union

DURING THE FIRST HALF OF 
2020, IDAHO CREDIT UNION 

EMPLOYEES COMMITTED 

There was enough to feed 75 diners that day, including seconds for those who 
wanted them.

“We made everything from scratch,” Martin said. “They said, ‘Thank you so much, 
it’s been so long since I had a homecooked meal.”

And then, like most communities across the nation, much of Idaho Falls shut down 
to stop the spread of COVID-19.

Community events that Westmark typically supported with dollars and volunteers 
— the parades and children’s events — were canceled. But Martin and her credit 
union colleagues realized they could go back to the Rescue Mission, which had seen 
an influx of new people as businesses had shuttered. 

They shopped and returned to the Rescue Mission kitchen on a Sunday afternoon in 
September. Only this time, they wore masks and gloves and observed social 
distancing guidelines. Martin says they served 75 again that day. The menu: 
spaghetti, salad, and garlic bread. The food was prepared and passed, piping hot, 
through a window to hungry folks.

“Everybody was eager to do it,” Martin said. “The diners loved it, and so did we.”

“After all,” she said, “our members are our owners. We are working for them and 
we have to make sure we’re taking care of them — especially in a time of crisis.”

VOLUNTEERING IN 
THEIR COMMUNITIES.


