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Strategy


Share a statement of inclusion in the Portland community and reaffirm our 
commitment to stand by all people, no matter their race, religion, gender, or 
socioeconomic status, in an authentic, transparent, and memorable way.












Creativity


We used images of real Point West members from a photo shoot in the credit union 
lobby to demonstrate our diverse membership and give a human face to our 
values. The seal gives it an official tone and the simplicity of the design keeps the 
message center stage.












Execution: November 9-17


As one of the first financial institutions to take a stand publically, we provided an 
open source template for other credit unions to make their own statements of 
inclusion.





Bilingual landing pages 
launched within days of the 
election.

citizensofpointwest.com
ciudadanosdepuntooeste.com



They were responsive sites 
for mobile and tablet to 
reach low-income audiences 
who may not have home 
computers.



Printed teaser cards were 
handed out in the lobby, at teller 
windows and events to drive 
traffic to the landing pages.



Printed posters were placed in 
the lobby and on teller 
windows for people who may 
not have internet access.



A website slider banner ad 
placed on the pointwestcu.com 
homepage was used to drive 
traffic to the landing pages.



An email blast was sent to the 
full member base on Nov 17, 
2016.



Social media was used as a 
platform to extend the 
message and hear from our 
members in real time.



We even hosted a breakout 
session at the CUNA 
Community Credit Union 
Conference in Dallas to 
introduce the idea to other 
credit unions.










Results


We have seen and heard a lot of positive support from our members anecdotally, 
but the impact also shows in our data. We especially saw a spike the couple of 
weeks after the campaign went live.





Combined landing page traffic between the launch and the end of 
the year shows almost 1,000 pageviews.


November 17, 2016 - December 31, 2016





Email showed a strong click through to local resources and ways 
to get involved in the community.

Spanish
●  35.73% open rate 
●  40.8% (149) unique opens
●  4.03% click-through rate

English
●  21.83% open rate
●  43.6% (636) unique opens
●  5.35% click-through rate



About 200 site referrals came from social media on Facebook, 
LinkedIn and Twitter, and within a week of launch we had 14 new 
Facebook followers.




But that is only part of the 
story...



Members and community partners also reached out directly to 
show their support.


 June:  I am very proud to be a 
member "citizen" of your institution 
and of the proclamations you have 
shared.  Thank you so much for 
holding true to your values. 

 

Delia:  So proud to be part of such 
an amazing organization!  Point 
West offers so much more than 
one could ever hope for in a credit 
union.   

 

Cheryl:  Thank you so much for your 
message -- it is one we all need to 
hear. I appreciate your active support 
of our community.  

 










Conclusion


This campaign wasn’t about winning awards, it was about people helping people, 
which is what Point West Credit Union is all about. However, we feel it is a strong 
contender based on the timely nature of the message and the use of electronic 
media to engage our members and the community.



Thank You!
We appreciate your consideration.


